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Next Steps Consulting Support

Next Steps Consulting will be offering outplacement support  
until 31st October to help you prepare for your next role. 

The package of support will include: 

•An Online portal with downloadable documents and templates that cover all areas relating to your 
job search - https://www.outplacementnextsteps.co.uk/ Password - nextsteps 

•A webinar series: 
•Thinking about your Next Role - 4th August at 10am 
•Preparing your CV and Job Applications - 14th August at 10am 
•Preparing for your Interview - 25th August at 10am 

•Unlimited email support - please get in touch on support@nextstepsconsulting.co.uk 

https://www.outplacementnextsteps.co.uk/
mailto:support@nextstepsconsulting.co.uk
https://www.outplacementnextsteps.co.uk/
mailto:support@nextstepsconsulting.co.uk


Online Portal



Online Portal



What we will cover today

• Review homework from Webinar 1 
• Building your Brand 
• Writing your CV 
• Application Forms 
• Cover Letters 
• Your Social Media Presence 
• Supporting your Mental Health  
• Learnings, Homework and Next Steps





Reviewing Homework from Webinar 1

• Complete Alignment Model - My Wants 
and Needs and I Offer 

• When were you at your best? 
• Research possible sectors or roles you 

are interested in.



1.  I Want and Need 3. They Want and Need

• Promotion? Something new / different? 
• Type of role 
• Type of organisation 
• Sector 
• Culture 
• Empowerment 
• Autonomy 
• Level of responsibility 
• Level of challenge 
• Level of interaction with people 
• Salary / package 
• Location 
• Family needs

• What is the purpose of the role? 
• What is the job content? 
• What experience, skills & knowledge does it 

require? 
• Why is the role vacant? 
• What are the strategic goals? 
• What are the key business challenges? 
• What are the deal breakers?  

  
What mitigation do you have for the elements you don’t 
meet?  

2. I Offer 4. The Offer

What is your offering? Your USP? 
  
Think about your: 

• Skills 
• Knowledge 
• Experience 
• Achievements 
• Competencies 
• What are you good at? 
• What don’t you want? 

What due diligence do you need to do on the 
organisation before you accept any job offer? 
• How closely does the opportunity match what I 

want and need (no 1)? 
• What am I prepared to compromise on? 
• Do I understand the organisation and role wants 

and needs (no 3)? 
• Is the organisation going to offer: 

◦ Support 
◦ Development 
◦ Cultural fit 
◦ Progression



Building your Brand

• What is your USP? 
• How do you want to define yourself? 
• What do people need to know about you? 
• How do you build your brand: 

• CV 
• Elevator Pitch 
• Social Media Presence 
• LinkedIn 
• Network 



    

What Makes an Effective CV?

Your CV is your marketing tool, showcasing your skills, 
knowledge, competencies and your achievements. 

A CV should be: 
• Written in the past tense 
• No more than 3 pages 
• Easy to read 
• Interesting 
• Relevant



•General 

•Functional

Different 
Types of CV



Sub-Headings for your  
General CV

Name/Contact Details 

Personal Profile 

Organisation 

Role Title and Dates 

Role Responsibility 

Key Achievements 

Continual Professional Development 

Qualifications



Example CV



    

Outlining your Achievements

Each Achievement should outline: 

• What were you doing? 
• Why were you doing it? 
• What was the outcome? 
• Ask yourself so what? What did you leave behind in 

the organisation?  Quantified using numbers, values 
and volumes.



Linking Alignment Model to CV

• Wants and Needs and What I Offer: 
• Matching the advertisement 

requirements 
• Aligned to requirements of the 

organisation 



    

Any Questions on  
Writing your CV?



30 Second Elevator Pitch

• “You only have one chance to make a first impression” 
• Use your CV Profile and the headings below to help: 

• Your name 
• Your key strengths 
• Your most recent position or role and why you are on the 

job market 
• A recent achievement of which are proud 
• Your key responsibilities and accountabilities 
• What you want to do next?



Answers you Need to be Confident with

• Describe your key strengths and areas of 
expertise 

• Articulate your effectiveness through your 
achievements 

• To positively and confidently outline your current 
situation 

• To clearly state what you want from the future



19Social Media Presence

Consider your online brand: 
• Employers are likely to look at your profile 

• Think about how you want to be represented 

• Be authentic 
LinkedIn: 
• An opportunity to promote your skills, knowledge and personality 

• Distinguish yourself from the crowd 

• Build your connections 

• Be active 



Application Forms and Cover Letters

•What are they? 

•How are they used?
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BE PLANNED

MANAGE EXPECTATIONS 

ASK FOR HELP

GET FEEDBACK

GET INTO A ROUTINE 

Supporting your  
Mental Health  

 whilst Job Searching
FOCUS 

FOCUS ON WHAT YOU CAN 
CONTROL 

IT’S NOT PERSONAL  



Managing Ourselves 
 Through Change



    

• Importance Of Your Alignment Model 
• Building Your Brand  
• CV Construction 
• 30 Second Elevator Pitch  
• Use Of Social Media 
• Supporting Your Mental Health 

Take Away Learnings



Homework and 
Next Steps • Draft / review your CV 

• Review resource on website regarding 
your 30 second elevator pitch and put 
thoughts down on paper 

• Update your LinkedIn profile 

If you have any further questions or you 
would like us to look through anything 
please do get in touch 
support@nextstepsconsulting.co.uk  

mailto:support@nextstepsconsulting.co.uk
mailto:support@nextstepsconsulting.co.uk




T h a n k  Yo u   
A n y  Q u e s t i o n s ?


